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By now, everyone knows the
insidious effects of sun exposure
on our skin and, therefore, the
value of using daily sun protection. 
As a result, suncare products are the cash cow of your busi-
ness; the products effortlessly glide off your retail shelves and
make their way to the register. In fact, just the other night at
dinner, you were saying how zinc oxide single-handedly
financed your last trip to...What? That wasn’t you? 

Public awareness has made sun protection a fundamen-
tal part of skin care, and if you’re not selling your suncare
products as routinely as you are your moisturizers, it may
simply be a matter of reinforcing that awareness among
your clientele. We spoke with spa owners who successfully
send their clients out the door armed against the rays,
encouraging them to share some of their strategies for sell-
ing sun protection. 


